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SPRINGER NATURE WITH STRONG 2024 FINANCIAL PERFORMANCE

• Outlook met in successful FY 2024

• Revenue growth driven by Research (+6%(1)) 

• 50% of primary research articles published OA

• Continued focus on technology & AI

• Solid start to the year, FY 2025 guidance in line with
mid-term outlook

Revenue
€ 1,847 MM

Adj. Operating Profit
€ 512 MM

5%(1)+

7%(1)+

1. Underlying change excludes effects from year-on-year changes in foreign currencies and portfolio
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SPRINGER NATURE – A LEADING GLOBAL RESEARCH PUBLISHER 4

WHO WE ARE OUR SEGMENTS & HIGHLIGHTS
Springer Nature is one of the leading publishers of research in 
the world. Through our leading brands, we provide technology-
enabled products, platforms and services that help 
researchers to uncover new ideas and share their discoveries, 
health professionals to stay at the forefront of medical science, 
and educators to advance learning.

EDUCATION HEALTHRESEARCH

• >9,000 employees in over 40 countries

• € 1.85 Bn revenues in 2024

• Founded on a 180-year heritage of trusted and respected 
brands advancing progress and discovery in science and 
education

• Established in 2015, following the merger of Macmillan 
Science & Education and Springer Science+Business Media

• Headquartered in Berlin, Germany, operating globally

• Listed on the Frankfurt Stock Exchange (Prime Standard)



SPRINGER NATURE ENJOYS A HIGH-QUALITY REVENUE BASE WITH 
RESEARCH CONTRIBUTING 77%
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Springer Nature Revenues 
by Segment

Springer Nature Revenues
by Geography

Research Revenues
by Type

Research Revenues
by Format

SN

Research
77%

Health
10%

Education
13%

Americas
32%

EMEA
40%

APAC
27%

Digital
88%

Print & Other
12%

Transactional
38%

Contracted(1)

62%

Note: Revenue splits FY 2024
1. Revenues disclosed as contracted were generated under journal and eBook contracts, 3rd party distribution deals, TAs, certain contracts in the full OA business and database business
2. Transactional OA (individual Article Processing Charges) c. 24%; contracted OA (e.g. Article Processing Charges from Consortia & Institutional OA agreements or Journal sponsorships) c. 3%

o/w Open Access 
without TAs(2)

27%



OUR STRATEGY IS DESIGNED TO ENSURE WE CONSISTENTLY OUTPERFORM 
THE MARKET WHILE GROWING RESPONSIBLY AND SUSTAINABLY

Increase performance while growing responsibly
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32 Keep SN a great place to work
• Newly hired CFO & CPO for retired 

predecessors as well as new CDO
• Leading Employer Award 2024 in Germany, 

UK, USA

Drive the transition to Open Access (OA)
• OA provides greater value(1): 6x more downloads, 

1.6x more citations, 4.9x more attention(2)

• 50% of primary research articles OA in 2024

• High author satisfaction of 86%(4)

Leverage technology & AI with 
domain expertise
• 1 MM submissions to our leading 

submission platform Snapp in 2024
• Transform the publishing process with AI, 

e.g., Journal Finder, Transfer Recommender

• Leading industry reputation(3) • Gold Rating from Ecovadis
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1. Springer Nature white paper “Going For Gold: Exploring The Reach And Impact Of Gold Open Access Articles In Hybrid Journals”
2. Defined as Altmetric attention; Altmetric attention is a system that tracks the attention that research outputs such as scholarly articles and datasets receive online
3. 2024 Yonder reputation survey
4. CSAT score according to company customer survey 2024 overall



€ 1,847 MM (+5%)Total

STRONG PERFORMANCE IN RESEARCH (+6%(1)) DRIVING OVERALL GROWTH 7

SEGMENT REVENUE FY 2024(1) KEY BRANDS GROWTH DRIVERS

RESEARCH
€ 1,414 MM (+6%)

JOURNALS

• Launch new journals

• Increase customer penetration

• Benefit from faster OA market growth

• Expand market share

• Expand Transformative Agreements

• Grow article volumes

BOOKS
• Accelerate print-to-e transition

• Increase customer penetration

SERVICES
• Increase share of corporate customers

• Leverage Nature brand for new products

HEALTH
€ 188 MM (-0%) • Increase share of digital revenues

• Focus on medical affairs budgets

EDUCATION
€ 235 MM (+3%) • Benefit from curriculum changes

• Drive blended learning solutions

1. All changes are underlying. Underlying change excludes effects from year-on-year changes in foreign currencies and portfolio



IN RESEARCH, EXCELLENT PROGRESS IN JOURNALS AND OA 8

417k 482k

2023 2024

+16%

Outperformed the market 
# of primary research articles published

Published 50% OA
% of primary research articles

44% 50%

56% 50%

2023 2024

OA Articles Non-OA Articles

Journals

Quality
• 47 journals leading their Impact Factor (IF)(1) category (#1 positions)
• Highest number of journals (23) in Top 50 IF journals  – largest portfolio of 

journals with IF in research publishing (2,600 IF journals)

New 
Launches

• 3 new Nature titles – Nature Cities, Nature Chemical Engineering, Nature 
Reviews Electrical Engineering

• 65 new full OA journals

OA 
Transition

• 22 new & 6 renewed TAs, 66 in total – incl. 7 new TAs in the USA, Turkey’s largest 
TA and our first TA in France

Research 
Integrity & 

DEI

• Significant investments in our research integrity setup – nearly doubled 
specialist team to c. 50 FTE(2) and automated checks with tools like Geppetto

• First report on Editor DEI – affirming our commitment to serve a diverse and 
global research community

1. Impact Factor defined by JCR as a ratio which divides a journal’s received citations by a count of its published articles
2. Only core specialised research integrity team; not including supporting technological and editorial teams



IN RESEARCH, FOCUS ON DIGITAL IN BOOKS AND SERVICES 9

• c. 70% digital revenues – confirming our successful print-to-e-transition

• Accelerated print book decline – partly offset by good year-end results

• Content pipeline for upcoming books secured by >16k signed contracts

• 2 new eBook collections launched for 2025 – Artificial Intelligence, Mechanical Engineering

• “Access & Select” offering for libraries allows evidence-based acquisitions

• Growth in sponsored events & conference business

• Continued decline in ads business due to reduced marketing budgets of lab equipment suppliers

• Good renewal rates and new business for our data & analytics products – driven by high 
demand from corporates

• AI functionality enables many of our products – c. 600 researchers tested our Nature AI 
assistant in 2024, 81% said it would save them time

99 MM
134 MM

2023 2024

+35%

Increasing book usage
# of unique title requests

Books

Services
Growing Events & Conferences
# of events, sponsored packages & awards

40
57

2023 2024

+43%



HEALTH AND EDUCATION PERFORM IN LINE WITH THEIR RESPECTIVE 
MARKETS
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• Successfully refocusing Int. Pharma on pharma headquarters & medical affairs departments

• Negative impact from 3 unsuccessful clinical trials at key customers

• Strong revenue growth in Cureus – driven by increased article submissions and publications

• Advertising revenue decline due to normalising of pharma ad budgets and impact of changes in 
German health insurance legislation

• Stable profit margin despite flat revenues – due to cost management, incl. streamlining 
organisation

• Strong performance of India and Southern Africa

• Continuous expansion of strategic Open Market

• Mexico sales negatively affected by the loss of government business

• Continued digitalisation – successful roll-out of “Macmillan Education Everywhere“ learning 
platform and “MAIA – Macmillan AI-Assistant” to help teachers find the best offerings

• Improved underlying profit margin (+1.2%pt) – as a result of comprehensive cost 
management programme (“ELEVATE”)

Health (-0% rev. growth in FY 2024)

Education (+3% rev. growth in FY 2024)

18k
25k

2023 2024

+39%

Cureus with strong growth
# of Cureus articles published

Increasing Open Market revenues
Revenue share Open Market vs Government(1)

72% 84%

28%

2023 2024

16%

Open Market Government

1. Revenue share at reported rates



COMBINING TECHNOLOGY – ESPECIALLY AI – WITH DOMAIN EXPERTISE 
ENABLES US TO TRANSFORM THE PUBLISHING PROCESS

Manuscript Submission Article ProductionPeer Review & Acceptance

Solution

Workflow

Impact

Journal Finder

Launched in Sept. 
2024, drove c. 2.7k 

submissions monthly 
through Journal Finder

Help authors find the 
best journal to publish 
in among our portfolio 

of c. 3k journals

Transfer Recommender

Launched in May 2024, 
generated c.195k 

transfer offers which 
led to c. 50k re-

submissions

Reduce turnaround 
time with instant 

transfer offers for
c. 1 MM rejected 

manuscripts

Research Integrity Tools

Scaled in 2024, flagged 
and investigated

c. 10k manuscripts 
before being sent to 

editors

Detect fake text, 
manipulated images, 

and false references in 
c. 2.3 MM submitted 

manuscripts

Editorial Assistant

Scaled in 2024, 
supported c. 116k 

manuscripts across
c. 100 OA journals

Increase automation in 
manuscript handling by 

helping editors 
conduct editorial 

quality checks

Typesetting Automation

Scaled in 2024, 
automated c. 1 MM 

pages and saved
c. 60% cost compared 

to vendors

Reduce production 
time and costs by 

automating journal 
and book typesetting 

for c. 11 MM pages
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SPRINGER NATURE WITH STRONG 2024 FINANCIAL PERFORMANCE 

Reported Revenue
€ 1,847 MM

Reported AOP
€ 512 MM

Reported Free Cash Flow
€ 219 MM

Financial Leverage(3)

2.3x

Underlying Margin(2)

28.3%

1. Underlying change excludes effects from year-on-year changes in foreign currencies and portfolio
2. Underlying adjusted operating profit margin based on constant 2024 FX scenario adjusted for portfolio effects
3. Financial leverage as of 31 December 2024

5%+

€ 54 MM+ 0.6x-

Adjusted EPS
€ 1.09 

€ 0.52+
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Underlying 
Change(1)

Underlying 
Change(1)

63bps+7%+

Underlying growth at +5% for revenue and +7% for AOP



RESULTS IN THE UPPER PART OF OUR GUIDANCE

1. Underlying change excludes effects from year-on-year changes in foreign currencies and portfolio
2. Scope adjustments include AJE divestment and Protocols.io acquisition
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Reported FY 2024

-6

FX

-4

Scope (2) Underlying FY 2024

1,847

1,838

4

Reported FY 2024 FX Scope (2) Underlying FY 2024

512

520

3

28.3%27.7%

1,820-1,850

505-520

Guidance:

Guidance:

Revenue
€ MM

AOP(1)

€ MM

AOP Margin
%

Achieved: 1,842 ✓

Achieved: 516 ✓



STRONG YEAR IN RESEARCH - OTHER SEGMENTS IN LINE WITH RESPECTIVE 
MARKETS

Change
Reported Underlying(1)

FY 2023 FY 2024 ’24 vs ‘23 ’24 vs ’23
Research 1,371 1,414 3.1% 6.1%
Health 189 188 (0.3%) (0.1%)
Education 241 235 (2.8%) 2.6%
Professional 55 12 n.m. (4.8%)
Group Consolidation (2) (2)
Group Revenue 1,853 1,847 (0.3%) 5.0%

1. Underlying change excludes effects from year-on-year changes in foreign currencies and portfolio
2. Underlying adjusted operating profit margin FY 2023 27.6% and FY 2024 28.3%
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FY 2023 FY 2024 ’24 vs ’23 ’24 vs ’23

Research 437 452 3.5% 7.9%
Health 37 36 (1.3%) (0.3%)
Education 26 24 (5.1%) 17.3%
Professional 12 (0) n.m. (115.7%)
Group Consolidation 0 0
Group Adjusted Operating Profit 511 512 0.2% 7.4%
% margin(2) 27.6% 27.7% +63 bps

Commentary

• Underlying Group Revenue +5.0% and Group 
Adjusted Operating Profit +7.4% mainly driven by 
strong Research Segment

• Positive underlying performance of Education in 
key markets and Health with stable results in a 
challenging environment

• Group Underlying margin expanded by +63bps

• Reported results impacted by portfolio changes 
(Group Revenue -€61 MM, Group Adjusted 
Operating Profit -€8 MM), mainly:

• Professional: Divestment of 
Transport/RSE (6/2023)

• Research: Divestment of AJE (2/2024)

• Negative impact from FX due to a weaker USD, 
JPY & ARS and a stronger GBP

Springer Nature – Group Financials
€ MM



WE HAVE A SUBSTANTIAL SHARE OF RECURRING REVENUE WITH A 
DIVERSIFIED GEOGRAPHIC BASE AND STRONG CASH GENERATION 
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FY 2024 Group Free Cash Flow (€ MM)

…and Annual Cash Generation based on high 
share of Renewal concluded by end of Q4…with Diversified Geographic Base…Recurring Revenue Model …

143

-17

-53

147

Q1

Q2

Q3

Q4

FY 2024 Group Revenue (%)FY 2024 Group Revenue (%)

Contracted
52%

Transactional
48%

Majority of 
cash inflows 
in Q4 & Q1

(1)

Research: Contracted / Transactional: 62% / 38%

219

FY 2024

1. Revenues disclosed as contracted were generated under Journal and eBook contracts, 3rd party distribution deals, TAs, certain contracts in the full OA business and database business

Americas
32%

EMEA
40%

APAC
27%



FREE CASH FLOW SUBSTANTIALLY IMPROVED IN 2024 

Figures subject to rounding
1. Investments is the total of investments in intangible assets, PPE and content
2. Consists of cash paid for interest and financing-related fees (including lease interest) less cash received for interest

Springer Nature – Reported Free Cash Flow Commentary

€ MM FY 2023 FY 2024 ’24 vs ‘23
Operating cash flow before income tax payments 597 677 80
Tax payments (105) (146) (41)
Net cash from operating activities 492 531 39
Investments(1) (166) (160) 6
Lease repayments (32) (25) 7
Net interest and financing related fees(2) (129) (127) 2
Free Cash Flow 165 219 54

• Strong improvement of Free Cash Flow driven 
by good operating results, favorable working 
capital development and reduced one-offs – 
partly offset by increased tax payments 

• Financial Leverage continued to reduce to 2.3x, 
due to the positive operating results and debt 
repayment of c. €400 MM funded by Net 
proceeds from IPO of c. €197 MM and Free Cash 
Flow

• Committed to a mid-term target of 1.5x to 2.0x
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3.6x 3.3x 2.9x
2.3x

 FY 2021 FY 2022 FY 2023 FY 2024

Net Financial Debt(3) and Financial Leverage(4)

€ 1,967 MM € 1,594 MM€ 2,126 MM€ 2,314 MM

3. Net financial debt defined as interest-bearing loans and borrowings including lease liabilities minus cash and cash 
equivalents

4. Financial Leverage is defined as net financial debt divided by the past 12 months’ adjusted EBITDA



ADJUSTED NET INCOME SIGNIFICANTLY IMPROVED 18

• For the year 2024 Management and Supervisory Board will 
propose a dividend distribution of € 0.13 /share (€ 25.9 MM)

• Thereafter in the mid-term, intended Dividend payout of c. 50% of 
Adjusted Net Income 

• Dividend distribution during the mid-term period from capital 
reserves and free of German dividend withholding tax

Dividend policy (mid-term)

Commentary

• Results from Operations reduced due to one-time capital gain 
from the sale of Transport/RSE in 2023

• Adjusted Net Income substantially improved due to improved 
financial result partially offset by higher taxes

• Adjusted EPS of € 1.09

FY 
2023

FY 
2024

’24 vs 
‘23

Result from Operations 462 395 (67)
Financial result (388) (219) 169
EBT 74 175 101
Income taxes (58) (106) (48)
Net result for the period 16 69 53
Exceptionals items 7 8 1
Gains/losses from the acquisition/disposal of 
businesses/investments (65) 9 74

Amortisation/depreciation on acquisition-related assets 100 97 (3)
Impairment on acquisition-related assets 8 4 (4)
Other financial expenses for shareholder loan and 
shareholder loan instrument 77 63 (14)

Tax effects on the above items (28) (32) (4)
Non-controlling interest (0) (1) (1)
Adjusted Net Income 114 217 104
Adjusted EPS(1) 0.57 1.09 0.52

Springer Nature – Adjusted Net Income
€ MM, Adjusted EPS in €

1. 2023 pro-forma based on the 2024 number of shares of 198.9 MM



FINANCIAL GUIDANCE 2025

Revenue

Adjusted 
Operating 

Profit

FY 2025 Guidance
Underlying @ new 25 constant FX(1)

€ 1,885 to €1,935MM 

FY 2024
Underlying @ new 
25 constant FX(1)

€ 1,835 MM

€ 508 MM

1. Adjusted at new 2025 Constant FX scenario and scope effects (AJE divestment); 1 EUR = 1.082 USD = 0.847 GBP = 163.8 JPY
2. Accumulated improvement over 3 years of the margin development in the years 25-27 at the respective YoY underlying view
3. At YoY underlying

Mid-Term (3)

Research: Market 
outperformance at around +1% 

p.a. assuming a market growth of 
+3.0% – +3.5% p.a.

Adj. Operating Profit margin 
expected to increase by

c. 100 bps in the mid-term(2)

Reported 
FY 2024
Results

€ 1,847 MM

€ 512 MM

19

Adjusted Operating 
Profit Margin

at least at the level of 2024
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QUESTIONS & ANSWERS

FRANK VRANCKEN PEETERS  |  CEO ALEXANDRA DAMBECK  |  CFO
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Appendix 1:
Financial details



REPORTED VERSUS UNDERLYING

1. Underlying change excludes effects from year-on-year changes in foreign currencies and portfolio

23

87
-38

FX

-65

Scope Underlying 
FY 2023

∆ Underlying Underlying 
FY 2024

4

Scope

6

FX

Revenue(1)

€ MM

Reported FY 2024

1,853

1,751

1,838 1,847

Reported FY 2023

36-23

FX

-4

Scope Underlying 
FY 2023

∆ Underlying Underlying 
FY 2024

-4

Scope

-3

FX

AOP(1)

€ MM

Reported FY 2024

511

484

520 512

Reported FY 2023

27.6% 27.6% 28.3% 27.7%+63bps
AOP 

Margin %

1,820-1,850✓

505-520 ✓

Guidance:

Guidance:



INDICATIVE FX EXPOSURE FRAMEWORK 24

Currency EUR USD GBP JPY

Group 
Revenue Split

~45% ~35-40% <5% ~3-4%

Revenue 
impact

No impact
+/- 1 USD cent 

results in
> € 6MM

+/- 1 GBP pence 
results in
~ € 1MM

+/- 5 JPY
result in
~ € 2MM

AOP(2) impact No impact
+/- 1 USD cent 

results in
> € 4MM

+/- 1 GBP pence 
results in 

~ -€ 2-3MM(3)

+/- 5 JPY
result in

~ € 1.5MM

Impact 
development

n.a. Increasing 
revenue share

Stable 
near term Stable

General exposure to FX(1)

1. Based FY 2024 actuals, indicative 
2. Adjusted Operating Profit
3. In contrast to USD and JPY SN’s revenue share in GBP < SN’s share of costs in GBP



FX METHODOLOGY AT SPRINGER NATURE

• Constant rates = average rates of prior year

• Revenue (incl. recognized deferred) and costs at constant FX rates

• ARS forward rate applied due of hyperinflation

• Constant FX rates approach does not consider impact from the 
revaluation of B/S items
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FY Actuals
@ Constant FX

(aver. 2023 FX)

• Transactions (sales and cost) at actual FX rates
• Impact of revaluation of B/S items at closing FX rates
• Revenue recognition of PY transactions (e.g. Online Subscriptions) 

at FX rate of contracting (1)

FY Actuals
@ Actual FX 

(actual 2024 FX)

• New constant rates = average rates of actual year
• Revenue (incl. recognized deferred) and costs at constant FX rates

• ARS forward rate applied due of hyperinflation

• Constant FX rates approach does not consider impact from the 
revaluation of B/S items

FY Actuals 
@ New Constant FX

(aver. 2024 FX)

1. Mainly relates to subscription income which is earned over the period of the subscription at the FX rate when contracted

Actual reported numbers

Constant 24:
Numbers to compare with 

guidance provided previously / 
basis for underlying growth 

calculation

Constant 25:
Basis for guidance



2024 CURRENCY IMPACT AND BASE FOR 2025 GUIDANCE

2024 Reported

-6

FX 2024 @ 24 
Const FX

-3

FX

-3

Scope (1) 2024 @ 25 
Const FX

Revenue

1,847
1,842

1,835

2024 Reported

3

FX 2024 @ 24 
Const FX

-10

FX

2

Scope (1) 2024 @ 25 
Const FX

AOP

512 516
508

Revenue and Adjusted Operating Profit FX Impact
€ MM

26

1. Scope adjustment for the sale of AJE: Revenue include c. EUR 3 MM and Adjusted Operating Profit includes c. EUR -2 MM

EUR / 
USD

EUR / 
GBP

EUR / 
JPY

EUR / 
ARS

Average 24 1.082 0.847 163.8 989

Constant 24 1.082 0.870 151.9 2,250

Constant 25 1.082 0.847 163.8 1,360

~-50bps

Margin impact

Ba
se

 fo
r G

ui
da

nc
e 

20
25

Major Currencies FX Rates



INCOME STATEMENT

Consolidated Statement of Profit and Loss
€ MM

FY 2023 FY 2024 ’24 vs ‘23

Revenue 1,853 1,847 (6)
Other operating income 102 96 (6)
Internal costs capitalized 44 47 4
Change in inventories 0 (11) (11)
Cost of materials (183) (146) 37
Royalty and licence fees (120) (128) (7)
Personnel costs (655) (672) (17)
Other operating costs (359) (347) 12
Income/expenses from associates and other investments 1 1 0
Gains/losses from the acquisition/disposal of businesses/investments 65 (9) (74)
EBITDA 747 679 (68)
Amortisation and impairment of intangible assets (257) (255) 2
Depreciation and impairment of property, plant and equipment and right-of-use assets (28) (29) (1)
Result from Operations 462 395 (67)
Financial result (388) (219) 168
EBT 74 175 101
Income taxes (58) (106) (48)
Net result for the period 16 69 53

27

Figures subject to rounding



BALANCE SHEET 28

Figures subject to rounding

Consolidated Statement of Financial Position
€ MM

FY 2023 FY 2024

Goodwill 1,284 1,316

Other intangible assets 2,991 2,967 

Property, plant and Equipment 108 111 

Right-of-use assets 70 76 

Investment in associates 8 7 

Other non-current financial assets 42 43 

Deferred tax assets 18 16 

Non-current assets 4,521 4,536 

Inventories 50 36

Trade receivables 388 402 

Income tax receivables 21 18 

Other current financial assets 53 35 

Other current non-financial assets 77 64 

Cash and cash equivalents 274 300 

Current assets 863 853 

Disposal group held for sale 28 0

Total assets 5,411 5,389 

FY 2023 FY 2024
Share capital 190 199
Capital reserves 532 2,038 
Retained earnings / Other accumulated equity (702) (494)
Net result for the period attributable to owners of the parent 16 68
Shareholder's equity 36 1,811
Non-controlling interests 3 3
Equity 38 1,814 
Liabilities to shareholders 1,406 (0)
Provisions for pensions and other long-term employee benefits 143 150
Interest-bearing loans and borrowings 1,950 1,800
Lease liabilities 69 73
Other non-current provisions 10 6 
Other non-current financial liabilities 2 4
Deferred tax liabilities 719 723
Non-current liabilities 4,299 2,755 
Interest-bearing loans and borrowings 204 1 
Lease liabilities 17 20 
Provisions 28 33 
Trade payables 148 140 
Income tax payables 57 23 
Other current financial liabilities 194 202 
Other current non-financial liabilities 46 37 
Contract liabilities 372 363 
Current liabilities 1,066 819
Liabilities directly associated with disposal group held for sale 9 0
Total equity and liabilities 5,411 5,389



CASH FLOW STATEMENT 29

Figures subject to rounding
1. Consists of Change in non-current provisions and non-current receivables, and non-cash expense and income items

Cash Flow Statement
€ MM

FY 2023 FY 2024 ’24 vs ’23
EBITDA 747 679 (68)
Non-cash expenses and income (90) 17 107
Change in non-current provisions and non-current receivables(1) (31) (16) 15
Change in working capital (29) (2) 27
Income tax payments (105) (146) (41)
Net cash from operating activities 492 531 39
Investments in tangible and intangible assets (166) (160) 6

Investments in intangible assets (33) (31) 2
Investments in content (121) (119) 2
Investments in property, plant and equipment (13) (11) 2

Investments in consolidated businesses (net of acquired cash) (11) (1) 10
Proceeds from divestiture of business and non-current assets 85 11 (74)
Cash received for interest 14 14 (0)
Net cash from investing activities (79) (138) (59)
Capital increase - 197 197
Interest and financing-related fees (143) (141) 2
Repayments of financial liabilities to third parties (2,477) (400) 2,077
Cash received from borrowings / financial liabilities from third parties 2,185 – (2,185)
Acquisition of non-controlling interests (0) – 0
Cash repayments of lease liabilities (32) (25) 7
Net cash from financing activities (468) (369) 98
Change in cash and cash equivalents (55) 24 79
Foreign exchange rate difference (14) 2 15
Cash and cash equivalents at beginning of the period 346 274 (72)
Reclassifications relating to disposal group held for sale (3) - 3
Cash and cash equivalents at end of the period 274 300 26



MAJOR IMPROVEMENT IN FINANCIAL RESULT 30

• Previous Financing included considerable effective interest 
expenses of €142 MM in 2023 (2024: €5 MM). Thereof €78 MM 
are related to the earlier replacement in 2023FY 2023 FY 2024

Interest

Interest expense on senior loans (incl. effective interest) (300) (146)

Other net interest 2 5

Other financial result

Net result from year-end valuation of intragroup 
receivables/liabilities (19) (31)

Fair value adjustment of BCP shareholder loan/shareholder loan 
instruments (77) (63)

Fair value adjustment of other financial derivatives (fx) 17 3

Fair value adjustment of other financial derivatives (interest swaps) 3 2

Other net financial result (14) 10

Financial result (388) (219)

Figures subject to rounding



In € MM

INCOME TAXES 31

Income Taxes FY 2023 FY 2024 ’24 vs ’23

Earnings before taxes (EBT) 74 175 101

Current income taxes (135) (119) 16

Deferred income taxes 76 13 (64)

Total income taxes (58) (106) (48)

Net Result for the period 16 69 54

Current income taxes

• In 2024, lower current tax expense due to the tax loss utilization 
in the UK.

Deferred income taxes

• In 2024, lower deferred tax income due to the release of DTA 
from tax loss utilization in the UK.

• In 2023 major impact from earlier refinancing resulting, in 
additional deferred tax income due to reversal of the balance 
sheet items prior to refinancing 2023 (effective interest method).

Figures subject to rounding



Appendix 2:
Company overview



SPRINGER NATURE – A LEADING GLOBAL RESEARCH PUBLISHER 33

WHO WE ARE OUR SEGMENTS & HIGHLIGHTS
Springer Nature is one of the leading publishers of research in 
the world. Through our leading brands, we provide technology-
enabled products, platforms and services that help 
researchers to uncover new ideas and share their discoveries, 
health professionals to stay at the forefront of medical science, 
and educators to advance learning.

• >9,000 employees in over 40 countries

• € 1.85 Bn revenues in 2024

• Founded on a 180-year heritage of trusted and respected 
brands advancing progress and discovery in science and 
education

• Established in 2015, following the merger of Macmillan 
Science & Education and Springer Science+Business Media

• Headquartered in Berlin, Germany, operating globally

• Listed on the Frankfurt Stock Exchange (Prime Standard)

EDUCATION HEALTHRESEARCH



WE HELP RESEARCHERS, EDUCATORS AND PROFESSIONALS ACCESS AND 
MAKE SENSE OF THE LATEST INSIGHTS 
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• What we do matters – sharing trusted knowledge for over 180 years 
to help accelerate solutions to the world’s urgent challenges

• We curate quality information – helping researchers and 
professionals find what is relevant and increase productivity

• Tech is part of our DNA – powerful technology combined with our 
domain expertise allows us to deliver intelligent solutions for the 
communities we serve

• Our trusted brands have convening power – helping build 
communities within research and beyond, bringing together experts 
to solve urgent problems



SPRINGER NATURE ENJOYS A HIGH-QUALITY REVENUE BASE WITH 
RESEARCH CONTRIBUTING 77%
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Springer Nature Revenues 
by Segment

Springer Nature Revenues
by Geography

Research Revenues
by Type

Research Revenues
by Format

SN

Research
77%

Health
10%

Education
13%

Americas
32%

EMEA
40%

APAC
27%

Digital
88%

Print & Other
12%

Transactional
38%

Contracted(1)

62%

Note: Revenue splits FY 2024
1. Revenues disclosed as contracted were generated under journal and eBook contracts, 3rd party distribution deals, TAs, certain contracts in the full OA business and database business
2. Transactional OA (individual Article Processing Charges) c. 24%; contracted OA (e.g. Article Processing Charges from Consortia & Institutional OA agreements or Journal sponsorships) c. 3%

o/w Open Access 
without TAs(2)

27%



WE ARE AN ESSENTIAL LINK IN RESEARCH: 
CURATING, VALIDATING AND DISSEMINATING KNOWLEDGE
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Note: Figures as of FY 2024 and subject to rounding
1. Number of unique authors supported by Snapp since launch 2023

Research Validation & Distribution Discovery

Curate our journal portfolios to provide
a home for all sound research

• 3k Journals

• 2.3 MM Paper Submissions

• 40 Research Communities

Verify that research is significant, robust,
stands up to scrutiny, meets ethical 
standards

• 180k Editors

• 1 MM Peer Reviewers

• 5 MM Authors(1)

Ensure research can be discovered,
accessed, shared and re-used

• 482k Primary Research Articles 
Published

• 3.7 Bn Content Downloads

• 3 MM Registered Users Across Platforms

CONDUCT 
RESEARCH

SUBMIT
PAPER

MANAGE 
PEER REVIEW

ACCEPT
ARTICLE

PUBLISH
ARTICLE

DISCOVER & 
USE 
CONTENT

WRITE 
MANUSCRIPT



IN RESEARCH WE OPERATE IN A GLOBAL MARKET GROWING AT +3% P.A. 37

1. Company estimates
2. InCites - Web of Science and Company estimates

42%

30%

17%

11%

66%

14%

10%
10%

22%

14%

11%
7%

42%

Research Publishing Market
by Geography (2023)(1)

Research Publishing Market
by Products (2023)(1)

Total Article Volume Market Share
by Publisher (2023)(2)

€10.2 Bn €10.2 Bn 2.6 MM

Geography Products Total articles

RoW

Asia

Europe

North
America

Services

Databases

Books

Journals

Other

Peer 4
Peer 3
Peer 2

Peer 1

58%

4%



RESEARCH PUBLISHING IS A STEADILY GROWING AND RESILIENT 
INDUSTRY, SUPPORTED BY SOLID GROWTH DRIVERS
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1. World Bank and company estimates
2. UNESCO, IMF, expert interviews, market forecasts, and company estimates
3. OECD and company estimates
4. InCites - Web of Science and company estimates

Increasing share of R&D…
Global R&D spending as a share of GDP (%)(1)

…leads to growing R&D spend…
Global R&D expenditure ($ Bn)(2)

…drives no. of researchers…
# of researchers (MM)(3)

…results in more articles
# of articles (MM)(4)

2013 2023 2013 2023 2013 2023 2013 2023

1,601

2,585

6.4

8.5

1.6

2.6

2.0%

2.7%

+3% CAGR +5% CAGR +3% CAGR +5% CAGR
c. 5.3%

c. 3.6% 

c. 3.3%

c. 3.2%

c. 3.1%

c. 2.7%

c. 1.2%

c. 0.6%



WE HAVE MARKET LEADING POSITIONS SUPPORTED BY UNDERLYING 
GROWTH DRIVERS

SEGMENT KEY BRANDS MARKET POSITION GROWTH DRIVERS

RESEARCH

JOURNALS

# of top 50 impact journals
• Launch new journals

• Increase customer penetration

# of articles in FOA journals
• Benefit from faster OA market growth

• Expand market share

# of journal articles
• Expand Transformative Agreements

• Grow article volumes

BOOKS # of English-language academic books
• Accelerate print-to-e transition

• Increase customer penetration

SERVICES by share of total research job advertisements
• Increase share of corporate customers

• Leverage Nature brand for new products

HEALTH

in Germany with doctors

in the Netherlands with healthcare practitioners

• Increase share of digital revenues

• Focus on medical affairs budgets

EDUCATION

in Brazil in private schools (ELT)

in Mexico (K12 Curriculum)

• Benefit from curriculum changes

• Drive blended learning solutions

Sources: JCR; Incites, PubAlley, PharmaMonitor 2023, company information and estimates 

1

2

2

1

1

2

1

1

1
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OUR STRATEGY IS DESIGNED TO ENSURE WE CONSISTENTLY OUTPERFORM 
THE MARKET WHILE GROWING RESPONSIBLY AND SUSTAINABLY

Increase performance & efficiency while growing responsibly & sustainably

Drive the transition to Open Access (OA)1

Keep SN a great 
place to work
3Leverage tech & AI 

with domain expertise
2

4
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WE DRIVE THE TRANSITION TO OPEN ACCESS, PUBLISHING HALF OF OUR 
PRIMARY RESEARCH CONTENT OPEN ACCESS IN 2024

1

1. Springer Nature white paper “Going For Gold: Exploring The Reach And Impact Of Gold Open Access Articles In Hybrid Journals”
2. Defined as Altmetric attention; Altmetric attention is a system that tracks the attention that research outputs such as scholarly articles and datasets receive online
3. By number of articles published from 2021-2023
4. Based on the sum of total citations in 2022

OA provides greater value to 
the research community

Higher visibility of OA articles 
compared to non-OA articles(1):

• 6x more downloads

• 1.6x more citations

• 4.9x  more attention(2)

OA aligns publisher business 
model with value provided

✓ Publication output aligns 
with revenue performance

✓ Transition at scale with 
Transformative 
Agreements

✓ Access to new funding 
sources

We are a pioneer and leader in 
OA for more than two decades

Pioneer OA 
publishing brand

Largest OA 
journal(3)

Most cited OA 
journal(4)
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TECHNOLOGY – ESPECIALLY AI – HELPS US TRANSFORM THE PUBLISHING 
PROCESS

CONDUCT 
RESEARCH

SUBMIT
PAPER

WRITE 
MANUSCRIPT

Discovery

PEER 
REVIEW

ACCEPT 
ARTICLE

PUBLISH
ARTICLE

“Geppetto” detects fake 
and nonsense text in the 

c.2.3 MM manuscripts 
submitted

Fake text detection

Validation & Distribution

DISCOVER & 
USE CONTENT

Examples of c. 90 AI initiatives(4)

• Snapp(1) is our leading 
submission platform 
with >2 MM 
submissions(2)

• Snapp makes publishing 
faster and is easy to use 

• Snapp has high 
satisfaction scores of 
65% for editors, 79% for 
reviewers and 80% for 
journal authors(3)

• Scaling Snapp allows us 
to provide a more 
unified experience for 
authors, editors and 
reviewers

Research

1. Springer Nature's Article Processing Platform 
2. Since launch, as of 31-Dec-2024 
3. CSAT scores according to company customer survey 2024 overall
4. Data points as of 2024

AI-powered in-house 
writing assistant to 

support researchers and 
our c.14k books annually

AI Book Designer

Conversational chat 
interface developed for 

pharmaceutical
drug development

“AskAdis AI”

Matches c.2.3 MM 
manuscripts with c.180k 

ideal editors and
c.1 MM reviewers

Reviewer Finder

“T-Rex” Offers instant 
transfer recommendations 

for c.1 MM rejected 
manuscripts

Transfer Recommender

“ACDCx” automates 
journal and book 

typesetting for
c.11 MM pages

Typesetting Automation

Improved efficiency along core publishing process

Improved quality along core publishing process

AI initiative outside core publishing process

2

AI tool “ARPI” supports 
editorial quality checks 

for editors and reviewers 
in 100+ OA journals 

Quality Checks
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BY COMBINING TECHNOLOGY WITH DOMAIN EXPERTISE, WE PROVIDE 
VALUE-ADDING SERVICES FOR OUR COMMUNITIES

2

AskAdis AI is a 
conversational chat 

interface for the 
pharmaceutical market

Macmillan Education 
Everywhere offers a 

blended learning 
solution to schools

Medbee app supports 
doctors with latest 

guidelines at the point of 
care

Examples
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OUR EXCEPTIONAL TEAMS DRIVE OUR SUCCESS BY BRINGING TOGETHER 
DEEP RELATIONSHIPS WITH OUR COMMUNITIES AND TECH EXPERTISE

44

Note: Data points as of FY 2024
1. Remaining percentage assigned to “other, not known, prefer not to say” 

3

Engaging Employer Branding

10 Employee Networks with 1,800 Members

Diverse and Equitable Workplace

Award-Winning Employer

Management Board Top 3 tiers(1)

Women
50%

Men
50%

Women
44%

Men
55%



OUR STRATEGY ALLOWS US TO DRIVE PERFORMANCE WHILE GROWING 
RESPONSIBLY AND PROVIDING VALUE TO OUR COMMUNITIES

+ +

We focus on our financial 
ambitions …

… while growing responsibly & 
sustainably(1) …

… and maintaining our leading 
reputation & high satisfaction 

• We aim to outperform the 
Research market by around +1% 
p.a. in the mid-term, assuming a 
market growth of +3.0% to +3.5% 
p.a.

• We expect to increase our adjusted 
operating profit margin by 
c.100bps mid-term(5)

• Science-based targets to reach Net 
Zero emissions across the value 
chain(2) by 2040

• Offset emissions related to 
buildings, fleet, and flights 

• Awarded Gold Rating from 
Ecovadis

• Springer Nature remains the 
research publisher with the highest 
overall reputation in 2024(3)

• Regular customer surveys confirm 
high satisfaction scores of 86% for 
journal authors, 88% for reviewers 
and 72% for editors(4)

4

1. Full PAI table available on our website.
2. Scope 1, 2, 3
3. 2024 Yonder reputation survey
4. CSAT scores according to company customer survey 2024 overall
5. Accumulated improvement over 3 years of the margin development in the years 25-27 at the respective YoY Constant Currency view
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https://ir.springernature.com/de/esg/


DISCLAIMER 

This document, which has been prepared by Springer Nature AG & Co. KGaA (the “Company“, and together with its subsidiaries, the “Group”), is for information purposes only and must not be relied upon for any purpose. It does not purport to 
contain all information required to evaluate the Company or the Group and/or its financial position or prospects. This document does not, and is not intended to, constitute or form part of, and should not be construed as, an offer to sell, or a 
solicitation of an offer to purchase, subscribe for or otherwise acquire, any securities of the Company, nor shall it or any part of it form the basis of, or be relied upon, in connection with, or act as any inducement or recommendation for, an 
investment decision. The information contained in this document (the “Information”) does not constitute legal, accounting, regulatory, taxation or other advice. This document is not directed at, or intended for distribution to or use by, any 
person or entity that is a citizen or resident or located in any locality, state, country or other jurisdiction where such distribution, publication, availability or use would be contrary to law or regulation or which would require any registration or 
licensing within such jurisdiction. Persons into whose possession this document comes should inform themselves about, and observe, any such restrictions.

No representation, warranty or undertaking, express or implied, is made by the Company or any company of the Group as to, and no reliance should be placed on, the fairness, accuracy, completeness or correctness of the Information or the 
opinions contained therein or any other statement made or purported to be made in connection with the Company or the Group, for any purpose whatsoever, including but not limited to any investment considerations. No responsibility, 
obligation or liability whatsoever, whether arising in tort, contract or otherwise, is or will be accepted by the Company or any of its directors, officers, employees, shareholders, advisers or agents or any other person for any loss, cost or damage 
howsoever arising from any use of the Information, or for any errors, omissions or misstatements in the Information. In addition, no duty of care or otherwise is owed by the Company or any of its directors, officers, employees, shareholders, 
advisers or agents to recipients of the information or any other person in relation to the Information.

The Information is unaudited except the information extracted from the audited financial statements. In providing access to the Information, neither the Company nor any of its directors, officers, employees, shareholders, advisers or agents or 
any other person undertakes any obligation to provide any additional information or to update the Information or to correct any inaccuracies in any such Information, including any financial data or forward looking statements. The Information 
should be considered in the context of the circumstances prevailing at the time and has not been, and will not be, updated to reflect material developments which may occur after the date thereof.

Parts of the Information, including market data and trend information, may be based on or taken from information and statistics from external sources. While the Company believes that each of these external publications, studies and surveys 
has been prepared by a reputable source, the Company has not independently verified the data contained therein and any inclusion herein should not be interpreted as an endorsement or as a confirmation by the Company or any other person 
of the accurateness of this information. All statements in this document attributable to third party industry experts represent the Company's interpretation of data, research opinion or viewpoints published by such industry experts, and have 
not been reviewed by them. Each publication of such industry experts speaks as of its original publication date and not as of the date of this document. In addition, certain of the industry, market and competitive position data contained in the 
Information come from the Company’s own internal research and estimates based on the knowledge and experience of the Company’s management in the markets in which the Company and the other members of the Group operate. While 
the Company believes that such research and estimates are reasonable, they, and their underlying methodology and assumptions, have not been verified by any independent source for accuracy or completeness and are subject to change 
and correction without notice. Accordingly, reliance should not be placed on any of the industry, market or competitive position data contained in the Information.

This document may include forward looking statements. Forward looking statements are statements that are not historical facts and may be identified by words such as “plans”, “targets”, “aims”,“ believes”, “expects”, “anticipates”, 
“intends”, “estimates”, “will”, “may”, “continues”, and similar expressions. These forward looking statements reflect, at the time made, the Company’s beliefs, intentions and current targets/aims concerning, among other things, the 
Company’s or the Group’s results of operations, financial condition, liquidity, prospects, growth and strategies. Forward looking statements include statements regarding objectives, goals, strategies, outlook and growth prospects; future 
plans, events or performance and potential for future growth; liquidity, capital resources and capital expenditures; economic outlook and industry trends; developments of the Company’s or the Group’s markets; the impact of regulatory 
initiatives; and the strength of the Company’s or any other member of the Group’s competitors. Forward looking statements involve risks and uncertainties because they relate to events and depend on circumstances that may or may not 
occur in the future. The forward looking statements in the Information are based upon various assumptions, many of which are based, in turn, upon further assumptions, including without limitation, management’s examination of historical 
operating trends, data contained in the Company’s records (and those of other members of the Group) and other data available from third parties. Although the Company believes that these assumptions were reasonable when made, these 
assumptions are inherently subject to significant known and unknown risks, uncertainties, contingencies and other important factors which are difficult or impossible to predict and are beyond its control.

Forward looking statements are not guarantees of future performance and such risks, uncertainties, contingencies and other important factors could cause the actual outcomes and the results of operations, financial condition and liquidity of 
the Company and other members of the Group or the industry to differ materially from those results expressed or implied in the Information by such forward looking statements. No representation or warranty is made that any of these forward 
looking statements or forecasts will come to pass or that any forecast result will be achieved. Undue influence should not be given to, and no reliance should be placed on, any forward looking statement.

This document includes certain alternative financial measures not presented in accordance with IFRS. These financial measures are not measures of financial performance in accordance with IFRS and may exclude items that are significant in 
understanding and assessing the Company's financial results. They may not be comparable to similarly titled measures presented by other companies, which may be defined and calculated differently, and should not be considered in isolation 
or as an alternative to financial measures determined in accordance with IFRS. You are cautioned not to place reliance on any non-IFRS financial measures, adjustments thereto and ratios included herein.
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